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The Country is in Love with Country

U 42% of American adultsor about 96 million peopleare
Country Music fans. That nearly twice the 50 million Adults
aged 1849 who watched the 2009 Nielsen recesdtting Super
Bowl.

U Country Music is the #1 format among Adults38and reigns
over all other radio formats with more than 2,000 stations
nationwide.

U 40% of Country radio listeners reside in the top 25 DMAs.

(i In 90% of all DMA markets, a country formatted station is ranked [
in the top 5 of the market.

U 43% of adults who identify themselves as brand loyal are Countn g A
fans, which is more than any other genre. '

Source: GfK MRI Spring 2011
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Country Music Fan Audience Reach

Target Audience % of total population
ADULTS 96,037,000 42%
MEN 46,108,000 48%
WOMEN 49,929,000 52%
MARRIED 55,073,000 S7%
AGE 189 38,114,000 40%
HHI $75,000+ 36,900,000 42%

Source: GfK MRI Spring 2011
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¢ KS vy dzY o S MNihe dihyyQhares ald&p and abiding love for Country Music. From coast to coast,
across income brackets and in big and small towns, it is clear that Americans connect with Country and the
connection shows in the numbers.
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Male 48% Avg. Household Income $74,214 ) i i o
U CountryMusic fans comprisé0% of alprofessional/managerial jobs
Female 52% OwnTheir Own Home 45%
Avg.Value of Home Owned $223.839 U Just over onghird (38%) oHybrid vehicle ownerare Country Music fans
J Avg. # of Children in HH 2.4 U Country Music fanspent $18 billion ornternational travel last yeag
18-34 31% comprising 36% of total dollars spent on foreigravel
18-49 59% Placeof Residence - U Country Music fanspent $46 billion on domestic travel last y&acomprising

. . 47% of total dollars spent on domestic travel
2554 55% Reside in A,Byr C Counties 81% ° P

U Female fans spent $6.4 billion brauty productslast yearc comprising 46%
of total sales by women

0 Malefans spent $19.6 billion ovideo gamedast yearg comprising 41% of
total sales by men

U Country Music fans comprise 41% of all adults whoked investments,
traded stocks, bonds, or mutual fundsnline last year

0 53% (13.2 million) of Country Music farerbecue at least once a week

U0 48% (9.2 million) of Country Music fagrstertain friends/family at home2-3
times per month.

U Country Music fans spent $7.4 billieatingat Family Restaurants and Steak
Houses in the past 6 montltscomprising 46% of total sales.

Source: GfK MRI Spring 2011
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Younger Country Music Fans
Like Emerging Artists

How likely are you to talk to your friendsor share on a
social net- an emerging artist or band that you recently
discovered?

Country Fans 189
Somewhat Likely 35%
Extremely Likely 53%

How likely are you to listen to a new artist
that you are unfamiliar with?
Country Fans

18-39
Somewhat likely to listen to a new artist 29%
Extremely likely to listen to a new artist 49%

Source: 2011 Post Festival Survey
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Country Music Fans Stand Out:
Affluent and ProfessionaHlgituated

Almost1 1N 2adults Just overl 1N 3adults
with household incomes who have a professional or
of $100,000+ are Country managerial position are
Music fans Country Music fans

1 In 4Country
Music fans live in
the top 5 DMAs

Source: GfK MRI Spring 2011
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Country Music Fans Stand Out:
Passionate about Family

90% 80% 80%

say spending try to eat dinner wish they had
time with my with their family more time to
family is top almost every spend with
priority night family
compared to compared to compared to

of the US pop of the US pop. of the US pop.

Source: GfK MRI Spring 2011
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Country Music Fans Stand Out:
Socially Active
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Entertain friends or

Go dancing with friends .
relatives at home

Index 121 Index 110
Socialize and do things _
with friends around town Dine out
Index 112

Index 103

£ .
vy o L
P .

Source: GfK MRI Spring 2011
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Country Music Fans Stand Out:
Dining with Family and Friends

In factg

Country Music fanspent $16 billion dining out with family and
friendslast year!

Source : GfK MRI Spring 2011
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Country Music Fans Stand Out:
Financial Consumers: Online and Off

Country Music fans make ¥p3%0of all active investors

Country Music fangire more likely to have a financial planner
than the US population (Index 106)

27 million
Country Music fans regularly search online for financial information

Source: GfK MRI Spring 2011
Active investors are classified as someone who tracked
investments, traded stocks, bonds, or mutual funds
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Country Music Fans Stand Out:
Tech Savvy

41n 10

Country Music fans are
asked their advice when it
comes to the latest

technology

Over2 in 4Country
Music fans are
fascinated by new
technology

23 million
Country Music fans want
20KSNB G2 at
they see their electronics

Source: GfK MRI Spring 2011
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Country Music Fans Stand Out:
Telecommunications Consumers

$7.6 Billiong

The amount Country Music Fans spent last year on cell phone service

2.3C

The average number of cellular phones Country Music fans have per household.

11n 4¢

The ratio ofCountry Music fans who have cellular phones and no landline.

Source: GfK MRI Spring 2011




W’I?I-IE POWER OF COUNTRY

Country Music Fans Stand Out:
Avid Travelers

Country Music fans spefi46 billion dollars on domestic travel
last yeal comprising 47% of total dollars spent on domestic travel.

Country Music fans spef18 billion dollars on international travel
last yeal comprising 36% of total dollars spent on foreign travel.

On vacation Country Music fans are more likely than the US population

to..
Play golf Index 123
Go snow skiing Index 127
Visit a health spa/retreat Index 131

Source: GfK MRI Spring 2011
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Country Music Fans Stand Out:
Engage in Social Media

| 2dzy GNBE adzaA O Flya INB Y2ZNB fA1Steée (K

Watch a video clip on

Download a ringtone their phone
Index 117 Index 104
Visit a website for
Download a song entertainment information
Index 109 Index 109
Use text messaging to vote Visit a social networking
in a contest website from their phone
Index 110 Index 110

Source : GfK MRI Spring 2011
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Country Music Fans Stand Out:
Putting It all into Perspective

V There are millions of prospect®6 million to be exact

V Country Music fans mirror the US population demographically, but distinct
differences make it an exciting segment of the population

V Country Music fans are passionate about family

V Country Music fans are affluent and professionally situated
V Country Music fans are socially active

V Country Music fans are intelligent about their finances

V Country Music fans are avid travelers

V Country Music fans are engaged with new media and are tech savvy
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Millions of Prospects
Multiple Channels

FACEBOOK 831,529 likes

TWITTER 86,817 followers
CMAMOBILE 191,000 subscribers
CMAENEWS 123,000 subscribers
CMAAWARDS 16,490,000 television viewers
CMAMUSICFESTIVALVSPECIAL 7,030,000 television viewers

CMA COUNTRY CHRISTMAS TV SPECIAL 11,500,000 television viewers

CMAWEBSITE 4.3 million unique visitors annually
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Digital Recap
1.2 MILLION+ AND CLIMBING

Including CMA Facebook FansC@ntryMusicC2 f t 2 6 SNR X [/ a! Qa | 2|
/| a! Qa SYIFIAf tAa80 &adzoAONAROSNEB |yR [/ al Qa
: . : ORGANIZATION Total
In the three major social media
channels, CMA fans outnumber CMA Awards 890,37(
those of the other major awards
shows Grammys 517,10(
Oscars 427,55:
t S2 LI SQa 241,97¢
Golden Globes 208,52:
Tuhe ACM Awards 68,27
Needless to say, Country Music fans are very Emmys 35 88¢

active and engaged in the digital space




Launched in January of 2011, CMA EDU provides undergraduate college students with-a hanc
on opportunity to enhance their skills in marketing and promotion. With the support of CMA

and the Country Music community, they will gain networking opportunities, unique educational
experiences, and leadership training. The innovative campaigns designed by the students will
not only promote the Country Music genre and CMA events, but will also serve as distinguishe
elements to add to any resume, while growing a community of college students nationwide.

C
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CMAWORLD.COM

Country Music
Association
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Bringing a completely fresh online face to the organization,
CMAWorld.com engages consumers througdepth,
highly-interactive content and applications communicating
the events and activities of CMA, industry research, the
organization and its mission to the public consumer, CMA
members, and the country music industry.

For the first time, attendees for the 2010 CMA Music
Festival were able to create their own custom schedule of
events. More than 7,000 fangook advantage of this
opportunity and enjoyed a customized, fislass
experience.

Brand new in 2010, fans were able to watch the CMA
Awards Black Carpet LIVE as it was happening, plus more!
CMAawards.com and Ustream.com featured streaming
action of the Black Carpet arrivals, the {Z&A Awards
non-broadcast ceremonies and the backstage press room.
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We Have an App for That!

[ 2 dzy 0 NB K L, SAPPIKSNBQA |y FLILI) F2N GKI
LY HnanmnX /[ a! f1FdzyOKSR AGQa FANRGO SOSNJ
show times, customized schedules, Country artist music videos, maps of downtown
Nashville and much more!

In 2011, CMA gave the app new life with iPhone and Android capabilities, which
resulted in 31,000 downloads, an increase of 550% over the previous year.

Tl & 9:25 Am 2 Il & 9:24 AM
MAUGH Q COUNTRY MUSIC ASSOCIATION

B BITc o5
Alabama @ M lh
Alabama's members are lead singer,
rhythm guitarist and songwriter Ran...

Alan Jackson
Superstar Alan Jackson's amazing
"/ | chart success has been chronicled i...

Big & Rich CMA Fest

When john Rich met Big Kenny in >
1998, both had been through the re...

CMA Fest TV

Blake Shelton

The world has finally learned what >
country fans have known since the ...

I Run to You

Social Media

- Brad Paisley n >»:
Contemporary country singer/ > Radio
songwriter Brad Paisley was born Oc... P —
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2011 CMA Music Festival Overview

AThough much has changed since 1972 when the first Fan Fair was held at
Nashvilleds Municipal Auditorium, th
ago remains the same today with CMA
The unique connection between Country Music artists and their fans.

ANowhere else can you hear, meet and engage with so many of
Country Musicbdbs biggest stars.

AMore than 65,000 people converge on Downtown Nashville
each day for four days to take part in the
Ultimate Country Music fan experience.

AOn August 14th, ABC6s ACMA Music Fe
Ni ght t o Rock oMoBtiWatchedTe/ Shoa ¢ itd 3FHeur Slot
with over 7 million total viewers

A20116s ACMA Music Festival: Country.
ABCgained more than 1 million viewer
ranking #1 in its timeslot with women 18-54.
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EVENT MAPS
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EVENT ATTENDEE DEMOGRAPHICS

AAverage age: 38.6
A69% are college educated

ACUMULATIVE ONLINE/MOBILE AUDIENCE: 1,230,000+
CMA email database now has 123,043 subscribers.
CMA mobile database now has 191,000 subscribers.
CMA Social Networks now have 920,688+ fans, friends and followers
- Facebook: 831,529
-Twitter: 86,817
- YouTube: 2,342

AFestival attendees came from all 50 states and from 26 countries, including Australia,
Austria, Belgium, Bermuda, Brazil, Canada, Czech Republic, Denmark, Finland, France,
Germany, Ireland, Italy, Japan, Malta, Mexico, Netherlands, New Zealand, Norway,
Peru, Poland, South Africa, Spain, Sweden, Switzerland, and the U.K.

ASatisfaction level is extremely high with 94% of the respondents stating they plan to
return to next year o6s festival
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MUSIC FESTIVAL RESEARCH

281,000 downloaded the CMA mobile app
A7,000 fans customized a CMA Music Festival schedule available at CMAfest.com
Avore than 37,000 texts and tweet were posted to the jumbotron screens during the Nightly Concerts at LP Field

Asatisfaction level is extremely high with 94% oftheon-si t e respondents stating they

radio station regularly
&1% of attendees purchase the majority of their music at iTunes
Ms%wcl assify themsel viesi aheaimweb njpainkilé the ti meo
Aor 81% of the attendees, the CMA Music Festival is the only music festival they have ever attended
A1% are on Facebook; 32% have a Twitter account; and 54% interact with Facebook several times daily
Kother than country music, the attendees told us that they engage in other activities/interests on a regular basis:
fiCooking 1 38%
Dining Out T 72%
At Home Entertaining i 50%

fReading i 51%
iGames i Video, Board, Puzzles i 52%

ANot surprisingly, 61% 0f t he attendees would rank t hems ed8% lestentaascouatry fi h ulg

pl a




More than 16,000
fans lined the streets
of the downtown
Nashville to see some
of the biggest names in
Country Music and
entertainment in the
parade i followed by
the Block Party concert
at the Chevrolet
Riverfront Stage.
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MUSIC REIGNS

Music reigns at CMA Music Festival, with
more than 400 artists performing for
record-breaking crowds on any one of the eight stages.
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LP FIELD CONCERT STAG

For the second year in a row, CMA Music Festival sold out each night at LP Field. More than 49,000 fans
were entertained by the biggest names in Country Music. The four night party serves as the backdrop for the
primetime, three-hourABC TV Special, CMA Music Festival: ACp
August 7.
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CHEVROLET RIVERFRONT CONCERT STAGE

The Chevrolet Riverfront concerts boasted its biggest crowds, with single day
attendance exceeding 25,000 fans enjoying the free daily entertainment.
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LAY®S STAGE

AT BRIDGESTONE ARENA PLAZA

Located in the heart of the
festival footprint in downtown
Nashville, fan favorite artists
bring their historical and chart

topping music to the stage.




