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Increases in Country Music Listeners by Demo since 2005: 
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Source: MRI Doublebase2016, The Futures Company for CMA, 2015
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% Of Each Generation That Are Country Music Consumers 

CENTENNIALS MILLENNIALS GENERATION X BOOMERS

Source: MRI 2016 TwelvePlus; Spring 2016
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Across all generations, at least one third are Country Music Consumers 
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% Of Each Generation That Are Country Music Consumers: By Gender 
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Average Annual Household Income

Counry Music Consumers Gen Pop

$81.5K

30%

3 in 10 Country Music Consumers 
have an annual household 
income of $100k or above
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% Of Each Region That Are Country Music Consumers 
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30% to 55% per region.
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Source: MRI Spring 2016

Country Music Consumers meet or exceed the 
general population average for ownership of mobile 
devices and DVR and for household subscription 
services to both traditional cable as well as newer 
video streaming services. 
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% who use social media platforms daily:
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*Electronics spending only includes: Personal computers, video games, MP3 players, DVD & Blu-ray players, cell phones, cameras & camcorders, Audio Equip

Total Annual Spending by Country Music Consumers:


